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It all began with the forest.

Our heritage, our future.
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he history of the Charlois Group took root in 1807 in the
Bertranges forest, with the stave*maker Jean Charlois.

In 1928, after three generations of forestry activity, Eugéne Charlois
established a wood splitting mill at Murlin, which became the Maison
Charlois.

Situated in the heart of the Nivernais, deep in the largest forest area
of France, the company was a major actor in the preservation of this
veritable treasure composed of the finest oaks in France. Specialists
in the selection of oaks and the splitting and natural seasoning of
staves, it became the undisputed leader in the French stave market.

The heir to this expertise and prestigious reputation, Sylvain Charlois,
developed the company's activities and created the Charlois Group
in 2005. With creativity and a spirit of innovation, he takes his
inspiration from oak fo perpetuate and develop each of his initiatives.

Whilst anchoring the Charlois Group resolutely in the modemn era,
Sylvain Charlois takes great care to preserve historic family values
and skills. He confides “For us, oak is at the origin of everything. It is
an infinite source of inspiration. lts intransigence and perfection
guide all our creations. And we take pains o ensure that the result
of its transformation is befitting of its nobility.”

Since its creation the Charlois Group has diversified info a range of
complementary activities all with oak and the forest as their focus.
They embrace an arborescence of skills which include the trades of
forestry, saw-milling, stave making, cooperage, the manufacture of
oak products for oenology, engineering, architecture and design. It
also incorporates a specialist laboratory for the agro-food industry
and a research & development unit.

In 2016, the nobility of oak justifiably inspired the Charlois Group to
step info the realm of luxury. This saw the creation of la Chénaie, a
brand of cosmetics made using a patented oak extract, inspired by
anti-age research, and the La Grange cooperage, prestigious artisan
barrel makers whose hand-crafted production is the work of Meilleurs
Ouvriers de France. Two exceptional activities stamped with the
Charlois Group hallmark of excellence.

In 2018, Sylvain Charlois created the Charlois Foundation for Art
and the Forest, for the development and the promotion of the art,
culture and heritage of the forest, its trades, traditions and values.

In addition, its long commitment to sustainable forest management
led the Charlois Group fo launch, in 2019, a vast free-planting
project in France. Spaced over ten years, an average of 40,000
young frees a year will be planted to encourage biodiversity and the
development of the forest.

* High quality oak cut into lengths for the manufacture of oak barrels.
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OUR VALUES

Oak has been written into the Charlois family
DNA for over 200 years.

It is the passion for this noble tree that continues
to inspire the Group today. A passion without
which this venture would not be possible.

EFFICACY, AUTHENTICITY,
AESTHETICS, INNOVATION

These are the four key values upon which the
Charlois Group is founded.

EFFICACITY

Efficacy requires the organi-
sation and implementation
of control systems to op-
timise product quality and
meet our customers’ requi-
rements.

It also demands optimum
working conditions, spe-
cialist equipment, good se-
curity and hygiene, and a
sound environment.

AUTHENTICITY

The story that began over
200 years ago in the Ne-
vers and Bertranges forests
has been perpetuated since
1928 at Murlin and continues
today thanks to ethical pro-
fessional practices. Strong
principles such as the at-
tachment to authenticity ge-
nerate confidence and have
built us an excellent repu-
tation with customers, sup-
pliers and financial partners.
An authenticity that is also a
source of pride and motiva-
tion for our employees.
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AESTHETICS

A sense of aesthetics trans-
lates into beauty and ele-
gance, and in the constant
care and respect that ac-
companies all our actions
and creations.

INNOVATION

Our ongoing research into
oak and its qualities allows
us to constantly innovate to
improve the quality of our
products, and to create new
ones.
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THE FOREST, CORNERSTONE OF THE
GROUP, A HERITAGE, A GENEALOGY

THE LIVING TREE, WHO
IN THE FRUIT OF ITS LABOUR,
ITS RAMIFICATIONS.




The forest is the key element that unites and motivates the
Charlois family. More than just a Group, it is a family of experts
that share a single, unwavering vision - that of the best craftsmen
for the finest oaks.




OUR TRADES




AN ARBORESCENCE OF SKILLS

RESEARCH & INNOVATION

ENGINEERING

TRANSPORT & LOGISTICS

OAK FOR ENOLOGY

VAT MAKING

COOPERAGE

STAVE MILLING

SAWMILL OPERATIONS

FORESTRY

ART & CULTURE

HOSPITALITY

COSMETICS

ARCHITECTURE & DESIGN

FOREST OWNERSHIP

P RN\ NVEALE L St ’(I“ ’?::,:-“4.‘“\\( 5"“—*-?\**\.4 ) s
& B , NN L @
: ‘\\ﬁ”“?d'?’ A ". -




The activities of the Charlois Group are organized
around three core segments :

OAK COLLECTION
OAK GENERATION
OAK NATION




The forest is a place of multiple resources.

Its beneficial effect on the body and the soul is

the main focus of the trades that are grouped
within OAK COLLECT/ON.

AUTHENTICITY
NATURE
RARITY

COLLECTION

AESTHETICS
WELL-BEING
SHARING

LUXURY
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ownership. ik %
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COSMETICS

With their permanent research into the multiple
benefits of oak, the Charlois Group scientists
have, for the firsttime, perfected a patented ocak
extract with powerful anti-ageing properties.

Quercus Petraea Concentrate is extracted
from different parts of the tree, such as the
bark, the softwood and the leaves.

This discovery is at the origin of a range of
high-perforrmance anti-age products with
exceptional regenerative properties, baptized
La Chénaie

And following the bark, wood and leaf, study
of the sap, precious lifeblood of the oak tree,
enabled the La Chénaie scientists to register
a new trademark, PETRASEVE® in 2018.
In March 2019, four new treatments were

- -

la chenaie

RO

launched in a new range of ultra-hydrating
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GENERATION

The history of the Charlois Group took root
over 200 years ago Iin the forests of the
Nievre and more specifically in the Bertranges
national forest, and since 1928 in Murlin.
OAK GENERATION is concerned with the
development of activities that pay tribute to this
original village and the forest that surrounds it.

TRANSMISSION
OUTREACH
ROOTS
ORIGINS
SHARING



ART & CULTURE

After two centuries of implantation and participation

in local tradition in Murlin, the Charlois family are
definitively rooted in this village in the heart of the
Betranges forest.

This attachment naturally led the company to develop
a number of cultural projects in this small, wooded
corner of France. The desire to transmit and share
led to the creation by Sylvain Charlois of the Charlois
Foundation for Art and the Forest. Its objectives are
notably the development and the promotion of the
art, culture, heritage, trades, traditions and values
of the forest. The Charlois Group also supports all
forms of artistic expression, including a musical
group, The Barrels.

In parallel to the Foundation for Art and the Forest and
springing from its long commitment to sustainable
forest management, in 2019 the Charlois Group
launched a vast tree-planting project.
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$ENATION

OAK NATION develops
complementary trades that have
close links with the forest, oak, and wine.

FOREST
OAK
EXPERTISE
EXCELLENCE



FORESTRY

All year long, our buyers roam the French forests in
search of the finest oak trees that will be used for
making the barrels destined for ageing fine wines
and spirits.

Painstakingly, they will evaluate one by one the
oaks that have been selected according to a strict
mMmanagementplan, designedto ensure sustainability,
forest regeneration and respect for biodiversity.



SAWMILL
OPERATIONS

- The Charlois sawmill specialises in making railway
sléepers and is the European leader in this field.
Wooden sleepers, or ties, have existed for more
than 150 years, having made their appearance
in Europe and the USA with the development of
the railways. Oak is the principal material used for
making the 2.5 million sleepers that exist across
the world

This ecological product is today highly sought
after. A renewable and local resource originating
from sustainably managed forests, they allow the
Charlois Group to optimise wood by transforming
100% of the oaks they buy.
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COOPERAGE

Once the staves are fully seasoned, they are sorted
once more before being used by the cooperage. At
this point, each cooperage in the Group is faithful
to its own traditions, ranging from the choice of oak
depending on its provenance or its texture, to the
methods of fabrication. Each element is respected
in order to express the individual signature of the

cooperage.

Barrel ageing is one of the most important stages
in Making quality wines. At the end of the maturing
period, these fine wines express organolepti
properties of a complexity and an originality t
reflect and reinforce their personality.
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VAT MAKING

Vat making encompasses the production of vats
and other large formats. Each product is unique,
made-to-measure and conceived in relation to a
specific project, designed to be in perfect harmony
with the organisation and aesthetics of the cellar in
which it will reveal its potential over many years.

Oak vats and tuns are an expression of luxury. They
are the embodiment, in the winemaking sphere and
in the eyes of world, of the prestige and high-quality
work that is involved in the making of a fine wine.
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—ENGINEERING

To ensure the highestlevel of quality and optimisation
of materials, the Charlois Group develops and
desjéhs state-of-the-art machines for sawmills,
ills and cooperages.

The
its own workshop for assembling and developing

sign office, situated at Murlin, is equipped with

machines for the different sites, and is also
responsible for their maintenance and renewal.




RESEARCH
ANALYSIS

DEVELOPMENT
NNOVATION

/ The laboratory has applied its expertise to the fields
of aroma characterisation, the identification of
organoleptic defects and food security for almost

) O years.

It incorporates the Group’'s Research and
Development Unit, working notably in the fields of
cooperage, oak for oenology and cosmetics.
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« Give fo the future what we have inherited from the past »

This precept, a veritable call to arms in favour of sustainable
development, is the basis of all the action and activities of the

Charlois Group.

Having long adopted ethical and sustainable operating
practices, the Charlois Group systematically integrates social,
economic and environmental concerns into its business policies,
its relations with its partners and its philanthropic actions within
society as a whole. The implementation of these policies is
cenfred on four main areas that include being :

- A friend of the territory

- A trustworthy partner

- A participant in ecological transition
- A responsable employer

Respect for the environment and protection of biodiversity are
core priorities for the Group whose members guarantee the
origin and fraceability of all forest raw materials. The coope-
rages within the Group are all certified "Guaranteed of French

Origin”.

This commitment to the environment also fakes the form of a vast
project, launched in 2019, to plant on French soil an average
of 40,000 trees per year for ten years.

Promoting economic growth through activities linked to the forest
whilst guaranteeing the sustainability in wood for the genera-
fions to come, such is the engagement of the Charlois Group
and its founder. For them, it is essential on both a social and
cultural level to transmit and pay tribute to the exceptional skills
of their craftsmen and partners.
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In a sectof; where it is essential for relationships
tofbe built on confidence in view Bl 2
of the pagsible consequences f@ﬁﬁnerﬁokéf_s,
oﬁyercges must be ableto offer « &
the necessary guarantees in terms. of quality, from*
the seléction of the wood to the final barrel.
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CHARLOIS

le Bourg - 58700 Murlin
Tel: +33 38638 17 55 -Fax: +33 386 38 11 46

accueil@groupecharlois.com - www.groupecharlois.com







